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1. Premise
Liu Jo SpA (hereinafter also “Liu Jo” or the “Company”), a clothing company with registered office in Carpi
(MO), was founded in 1995 by Marco Marchi and Vannis Marchi. With the launch of its “Liu Jo” and “Liu
Jeans” collections, the Company began its growth path on the Italian market, first through the multibrand channel and then through the single-brand channel, both on the domestic market and abroad. The
company, thanks to the commitment and enthusiasm of all its employees, has implemented a stylistic
project that has resulted in the construction of a “total look” and has developed its own brand, which
enhances femininity in all its forms. Via the rationalisation of collections and creation of a real lifestyle
offering, the brand has expanded its offer: from women’s clothing to accessories, girls’ and sports lines.
It has ideated the idea of licenses, from menswear, to the world of household linen, women’s footwear,
children’s footwear, watches and jewellery, perfumes and eyewear.
Liu Jo’s philosophy is based on a unique combination of creative, entrepreneurial activity, innovation, the
selection of the best materials, attention to quality and functionality and commercial expansion. Behind
the design and realization of each Liu Jo garment lies people who look to the future, aware of the quality
of their roots in Carpi and Italian know-how.

2. Scope and Recipients
The set of ethical principles, values and behavioural rules set out in the previous paragraphs of this Code
of Ethics must inspire the activities of all those who operate, internally or externally, in the sphere of
action of the Group Companies.
Liu Jo Group means Liu Jo SpA and any other company directly or indirectly controlled or invested in by it.
Liu Jo ensures the dissemination of the Code of Ethics among the companies of the Group, so that they
formally adopt it as a management tool and effective element of company strategy and organization.
The Code of Ethics is also an integral part of the organization and control model adopted by Liu Jo and the
companies of the Italian Group, or the Compliance Model adopted by the foreign Group companies, and
represents the basis on which the preventive control system is based for the purposes of Legislative
Decree 231/01.
With reference to Liu Jo Spa, in addition to what is reported in the previous paragraphs, the following
rules of conduct apply.
The following are required to comply with the Code:

• the administrative body, which is inspired by the principles of the Code of Ethics in setting
the business objectives;
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• the members of the supervisory body, who ensure compliance with and observance of the contents of
the Code of Ethics in the exercise of their functions;

• the heads of the Departments/Functions who substantiate the values and principles contained in the 			
Code of Ethics, taking on responsibilities internally and externally and strengthening trust, cohesion
and group spirit;

• employees in general who, in due compliance with the law and regulations in force, adapt their actions
and behaviour to the principles, objectives and commitments set out in the Code of Ethics;

• all those who work in the name and/on behalf of the Company who conform their conduct to the Code
of Ethics.
All Recipients are required to observe and, to the extent of their competence, to enforce the principles
contained in the Code of Ethics. Particularly, the administrative body and senior management also have
the duty to be the first to provide an example of consistency between the principles of the Code and their
daily conduct.
Under no circumstances does the pursuit of the Company’s interest justify the adoption of behaviours in
contrast with those set out here.
The Company undertakes to ensure timely communication and training activities through:

• distribution to all members of the corporate bodies
• distribution to all employees, attaching the document to the employment contract;
• distribution to third parties, attaching the document to the reference contract
• posting in a place accessible to all;
• making it available on the internal portal/website;
• training activities for internal recipients.
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Part One

3.

Values and Principles

Liu Jo is a cohesive, dynamic and ambitious team, made up of people (owners, managers, employees,
workers and companies of the group) who, together with the partners, suppliers, customers and
consumers, community within which Liu Jo lives and operates, institutions with which the company
relates - and in the environment in which it operates - share the mission of expanding globally, at a
production and commercial level, excelling in products and creatives with a clear and distinctive stylistic
code, supported by research which combines the selection of the best materials with a careful and
scrupulous study of details, in order to offer functional and quality, suitable for dressing any occasion.
To successfully face its own challenges, Liu Jo renews itself season after season, with brand new garments
and accessories to celebrate female empowerment with intensity and charm.
These values and principles, built over 20 years of history, now find their natural synthesis in the Code of
Ethics, in which the company clearly reinforces the values and responsibilities that have always
distinguished the corporate culture of the Company.

4.

Ethical Foundations

Below are the fundamental principles and values, to which Recipients must refer, as defined below in
paragraph 5, favouring the smooth running, reliability and reputation of the Company.

Legality
The Company, in carrying out its activities, acts in compliance with the legislation and all regulations in
force in the territories in which it operates; as well as with the Code of Ethics and company procedures,
applying them fairly.

Confidentiality
The Company ensures the confidentiality of the information and personal data being processed, and the
protection of the information acquired in relation to the work performed.

Loyalty, Transparency, Honesty and Fairness
In business relations, the Company is inspired by and observes the principles of loyalty, transparency,
honesty, correctness without distinction of the importance of the deal.
All actions, transactions and negotiations performed and, in general, the behaviours set in motion are
inspired by the greatest correctness, completeness and transparency of information, legitimacy in a
formal and substantive aspect, and the clarity and truthfulness of the accounting documents according
to current regulations and internal procedures.
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Competition Law
The Company operates on the national and international market; competing fairly on the market,
respecting EU and national principles and laws, aimed at protecting competition.

Respect and dignity of persons
The Company undertakes to promote respect for the physical and cultural integrity of persons, and
respect for the dimension of relationships with others. It guarantees working conditions that respect
individual dignity, protects and promotes the value of human resources, skills and competences, diversity,
life and work times.

Non discrimination
In the context of its internal relations and in relations with third parties, the Company recognizes and
respects the principles of equality and does not engage in discrimination based on age, racial and ethnic
origin, nationality, political and trade union opinions, religious beliefs, sexual orientation, gender identity,
physical and mental disabilities and any other personal characteristics not related to the working sphere.

Quality
The Company undertakes to be attentive to the changing needs of the market and to constantly improve
the quality of its products.

Protection of health and the environment
The Company endeavours to ensure safe, healthy workplaces for its employees and collaborators, which
comply with the provisions of the law in force. The Company promotes the establishment of a culture of
safety and health of workers in the workplace.
The Company promotes respect for the environment, understood as a common resource to be safeguarded
for the benefit of the community and future generations with a view to sustainable development.

Responsibility towards the community
The Company operates taking into account the needs of the community in which it carries out its activity,
contributing to the promotion of quality of life and economic, social, cultural and civil development by
actively participating with initiatives, both for charitable purposes, and to increase the resources present
in the area.
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Second Part

5. Rules of conduct
5.1. Rules of conduct towards suppliers/consultants
		
and business partners
The Company undertakes to seek suppliers, external collaborators and commercial partners with suitable
levels of professionalism, who fully share the principles and contents of the Code of Ethics; this promotes
the construction of lasting relationships for the progressive improvement of performance in the protection
and promotion of the principles and contents of the Code of Ethics.
The professionalism and commitment of the Company characterize the selection and definition of the
actions to be developed, the methods on which to set up the projects, as well as the selection of suppliers,
external collaborators and commercial partners (this category includes: finished product, cut-and-sew
manufacturers, suppliers of raw materials, fabrics, accessories, stylistic, technical and strategic
consultants, company service providers, agents, distributors, licensees and in general all commercial
partners through which the product is distributed) identified from time to time to define a complementary
relationship with the specific professionalism, organizing forms of collaboration and mutual exchange
and delegating to them the execution of part of their activities.
Professional and commercial contributions must be marked by commitment and professional rigor and
must, at all times, be aligned with the level of professionalism and responsibility that characterizes the
Company, with the attention and precision required to pursue the respect and diffusion of its prestige
and reputation.
The Company does not recognize and opposes corruption practices, collusive behaviour, solicitation of
advantages and the payment of tangible and intangible benefits, as well as other advantages aimed at
influencing or compensating representatives of institutions, as well as members of the corporate bodies/
employees of the Company (see par. 7 and 8).
Suppliers/consultants and business partners are selected in accordance with procedures that comply
with the laws applicable from time to time, and are constantly based on criteria of transparency,
competitiveness and efficiency.

5.2. Rule of conduct towards the consumer
		
and the distributor of the product
The Company conforms its conduct, both in relations with consumers and with customers, to the principles
of transparency, reliability, responsibility and quality.
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Recipients, therefore, must:

• comply with laws and regulations concerning the conduct of their business;
• scrupulously observe the provisions of this Code of Ethics and the internal procedures relating to the
management of relationships with customers and consumers;

• provide the customer with all information on the contractual terms and conditions, so that the customer
is fully aware of them when the agreement is finalized, and on any changes in the economic conditions
and the outcome of any checks requested by the customer;

• adopt behaviour based on availability, respect and courtesy, in line with Liu Jo’s standards, characterized
by the highest professionalism.
The Company undertakes to respond to suggestions and complaints from customers and consumers,
making use of suitable and timely communication systems, providing accurate, complete and truthful
information in order to allow the customer and consumer to make an informed decision.
Communications and advertising messages addressed to customers and consumers are inspired by the
criteria of simplicity, clarity and transparency, avoiding the use of any misleading, elusive or incorrect
practice and ensuring that the products and services provided to customers correspond to commercial
standards and communications. aforementioned. The Company excludes any advertising and/or
communication tool capable, in any way, of misleading the customer and consumer about the quantity,
quality, origin and provenance of the products/services offered.

5.3. Rules of conduct in the management
		
of human resources
The Company recognizes the central role of human resources in achieving the corporate mission and,
consequently, adopts procedures and methods of selection, training and work based on respect for
human values, autonomy and responsibility of workers, as well as the importance of individual and
organized participation with and adhesion to corporate goals and values.
It is in the interest and imperative of the Company to favour the development of the potential of each
employee or collaborator, promoting an environment, as well as procedures and work organization that
are constantly based on:

• respect, even when selecting personnel, for the personality and dignity of each individual, preventing
the creation of situations of discomfort, hostility or intimidation at all times;

• the prevention of discrimination and abuse of all kinds;
• to the enhancement of the innovative and entrepreneurial spirit, in compliance with the limits of each
person’s responsibilities;

• the definition of roles, responsibilities, proxies and availability of information suitable for ensuring that
each member of the organization can take the decisions that fall within his or her interest in the interest
of the Company;

• a prudent, balanced and objective exercise by those responsible of the powers connected with the
delegation received.
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5.4. Rules of conduct in relations with
		
the Public Authorities
Relations with the Public Authorities are based on transparency and fairness.
Particularly, necessary relationships are maintained, in compliance with the roles and functions attributed
under the law, as well as in a spirit of maximum collaboration with the administrations of the State, in
Italy or in other countries.
Relations with officials of public institutions are limited to the relevant corporate functions and regularly
authorised in compliance with the strictest legal and regulatory requirements, and may in no way
compromise the integrity and reputation of the Company.
To this end, it is prohibited to pay and offer, directly or through intermediaries, sums of money or other
means of payment, material benefits and other advantages of any kind to third parties to representatives
of governments, public officials or persons in charge of a public service, in order to influence their activity
in the performance of their duties.
These requirements cannot be circumvented by resorting to different forms of contributions which, in the
form of sponsorships, appointments and consultancies, advertising, gifts, presents, etc., have the same
purposes as those prohibited above (see paragraphs 5.16 and 5.17.).
In relations with the Judicial Authority, it is forbidden to exert pressure, of any kind, on the person called
upon to make statements before the Judicial Authority, in order to induce him/her not to make statements
or to make false statements.

5.5. Labour relations with former civil servants
Recruitment of former civil servants who, in the exercise of their functions
have had relations with the Group, or their relatives and/or relatives-in-law, takes place in strict compliance
with the standard procedures defined by the company for personnel selection.
The definition of other employment relationships with former civil servants, or with their relatives and/or
similar, takes place in strict compliance with standard procedures.

5.6. Relations with the Judicial Authority
In relations with the Judicial Authority, it is forbidden to exert pressure, of any kind, on the person called
upon to make statements before the Judicial Authority, in order to induce him/her not to make statements
or to make false statements.
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5.7.

Rules of conduct in the conduct of business in general

Every operation and transaction carried out or put in place for the benefit of the Company or in its interest
must be inspired by the utmost fairness from the point of view of management, completeness and
transparency of information, formal and substantial legitimacy and clarity and truthfulness in accounting
records, in accordance with the rules in force and according to the procedures adopted; it must also be
subject to verification.

5.8. Conflict of interest
Any situation of conflict of interest, even if only potential, between personal or family economic activities
and corporate duties held must be avoided.
By way of example, and not exhaustively, the following situations may cause a conflict of interest:

• having economic and financial interests, including through family members, with suppliers, business
partners, customers or competitors;

• exploiting one’s position for the realization of interests contrasting with those of the Company;
• concluding, finalising or initiating their own negotiations and/or contracts - in the name of and/or on
behalf of the Companies - which have as counterparts their own family members or partners, or legal
persons of which they are the owner or in which they have an interest;

• accepting money, gifts or favours of any kind from persons, companies or entities that are in business
relations or negotiations with Liu Jo itself, including potential suppliers and bidding suppliers;

• using one’s own company position or information acquired in the performance of one’s work in such a
way as to benefit one’s own interests or those of a third party, in contrast with the interests of Liu Jo;

• performing work of any kind (work and intellectual services, as well as holding corporate offices) for
customers, suppliers or third parties in conflict with Liu Jo’s interests.
In any case, it is necessary:

• to avoid all situations and activities in which a conflict may arise with the interests of the Company or
which may interfere with the ability to take impartial decisions in the best interests of the company and in
full compliance with the principles and contents of the Code of Ethics;

• in a general sense, to fulfil their functions and responsibilities exactly.
In the event of a conflict situation as referred to above, each person is required to notify the administrative body.
Members of corporate bodies who have a personal or third party interest in a given Liu Jo transaction
shall promptly inform shareholders.
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5.9. Relations with the media
Relations between the Company and the mass media in general are the exclusive responsibility of the
corporate functions and responsibilities delegated to them and must be conducted in compliance with
the communication policy defined by the Company.
No one may, therefore, provide information to media representatives without the authorisation of the
competent functions.
In any case, information and communications relating to the Company and destined for the outside world
shall be accurate, truthful, complete, transparent and consistent with each other.

5.10. Relations with shareholders
The Company guarantees its shareholders transparency of action and the right to be informed, in addition
to the cases provided for by the regulations in force, of any circumstance deemed to be of interest.
To this end, it prepares appropriate information flows, from the operational functions to the administrative
body and from the latter to the shareholders, to ensure constant updating and completeness of
information.

5.11. Accounting records and consequent
		
formation of financial statements
Every operation or transaction must be correctly and promptly recorded in the company’s accounting system,
in accordance with the criteria indicated by law, and on the basis of the applicable accounting principles; every
operation or transaction must be authorised, verifiable, legitimate, consistent and congruous.
In order for the accounts to meet the requirements of truthfulness, completeness and transparency of
the data recorded, adequate and complete supporting documentation of the activity carried out must be
kept on file in the Company’s records, so as to permit

• the accurate accounting of each transaction,
• the immediate determination of the characteristics of and reasons for it,
• the easy formal chronological reconstruction of the operation,
• verification of the decision-making, authorisation and implementation process, and identification
of the various levels of responsibility and control.
Each accounting entry must reflect exactly what the supporting documentation shows. It is therefore the
duty of each Addressee to ensure that the supporting documentation is easy to find and ordered in
accordance with logical criteria and in compliance with company provisions and procedures.
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Anyone who becomes aware of omissions, falsifications or negligence in accounting records or supporting
documents shall promptly report them to his or her superior.
It is expressly forbidden to disseminate any information, which may come to one’s knowledge in the
performance of one’s duties, to non-relevant offices or colleagues and to the outside world.

5.12. Internal checks
Internal controls means all the instruments necessary or useful to direct, verify and pursue the Company’s
activities in order to ensure compliance with laws and corporate procedures, protect corporate assets,
effectively manage corporate activities and clearly provide true and correct information on the Company’s
assets and liabilities, economic and financial situation, as well as identify and prevent the risks the
Company may incur.
It is the task of the Company to disseminate, at all levels, an internal culture characterised by awareness
of the existence of controls and oriented towards the exercise of control itself.

5.13. Anti-money laundering
The Company scrupulously follows the regulations aimed at preventing money laundering, self-laundering
and the financing of criminal activities.
To this end, the Company undertakes to comply with all national and international rules and provisions
on anti-money laundering.
Before establishing relationships or entering into contracts with non-occasional customers and other
partners in long-term business relationships, they must ensure the moral integrity, reputation and good
name of the counterparty.
To this end, the Recipients are called upon to:

• immediately report potential anomalies of which they are aware, in order to facilitate the prevention
and combating of money laundering;

• carefully verify available information on counterparties and avoid entering into or maintaining
commercial or financial relationships where there is reasonable doubt that the counterparties may
engage in conduct constituting money laundering offences;

• make and accept cash payments only to the extent and in the amounts permitted by law;
• ensure adequate cooperation with the competent authorities in preventing, combating and repressing
the phenomena concerning the counterfeiting and forgery of banknotes, coins and any other means
of payment.
In the management of financial flows, it is forbidden to tolerate irregularities which, according to normal
professional diligence, give rise to suspicions as to the legality and regularity of the origin of the money received.
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5.14. Community relations
The relationship with communities in territories is based on the recognition of Liu Jo’s role as a company
that pursues business objectives, while taking into account the impact on the territory in which it operates.
Liu Jo intends to set itself up as a company that contributes to the economic and social development of
the territory to which it belongs.

5.15. Intra-group transactions and related parties
All intra-group relations are managed in full compliance with current regulations and market conditions
and in accordance with the principles set out in this Code of Ethics.
The relations between the companies of the group and the information of each company intended for the
preparation of the consolidated financial statements meet the criteria of transparency, correctness,
effectiveness and traceability of the underlying economic relations and related financial flows.
The Company pays particular attention to transactions with related parties, including intra-group
transactions, which must be carried out in full compliance with the principles of objectivity, transparency
and truthfulness, as well as in accordance with the internal corporate procedure adopted by the
administrative body.

5.16. Gifts, acts of kindness and other benefits
No form of gratuity is allowed, towards representatives of the public administration or public officials or
towards private persons, which may reasonably be interpreted as exceeding normal business practices or
courtesy, or in any case aimed at acquiring favourable treatment in the conduct of any activity related to
the Company. It should be noted that a gratuity is understood to be any kind of benefit (promise of an offer
of employment, whether salaried or in the form of consultancy, provision of services, leisure travel, etc.).
Similarly, managers, employees and all those acting in the name of and/or on behalf of the Company may
not receive gifts or favourable treatment, except within the limits of normal courteous relations and
provided they are of modest value. Any gifts received, which do not fall within normal custom, must be
properly documented and communicated to the Supervisory Board.
In any case, such expenditure must always be authorised in accordance with specific company procedures
and adequately documented.
The above rules, relating both to gifts promised, offered and received, also apply in those countries where
it is customary to offer gifts of high value.
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5.17. Contributions and Sponsorship
The Company adheres to requests for contributions limited to proposals from non-profit organisations
and associations or those of cultural and social value, in accordance with the procedures laid down in
internal procedures.
Particular attention must be paid, however, to possible situations of conflict of personal or corporate
interests when joining these initiatives.
Sponsorship activities can be carried out subject to the definition of specific agreements and verification
of the honourability of the beneficiary and of the event/initiative promoted, avoiding giving sponsorship
to counterparts who are even only suspected of belonging to criminal organisations or of committing
money laundering offences.

5.18. Relations with the Supervisory Authorities
The Company undertakes to fully and scrupulously comply with the rules dictated by the Supervisory
Authorities, as well as to establish relations with the aforementioned Authorities on the utmost
collaboration, in compliance with their institutional role, undertaking to promptly implement their
prescriptions.
In particular, all Addressees are required to:

• operate in accordance with applicable laws and regulations;
• behave in an efficient, cooperative and courteous manner towards the Supervisory Authorities,
complying with any request made within the scope of their inspection functions and cooperating in the
relevant investigation procedures;

• provide accurate, complete and truthful information so that the Supervisory Authorities can acquire all
the knowledge they need to make decisions;

• not obstruct their work in any way by omitting data and/or information requested directly and/or
indirectly.

5.19. Relations with political and trade union
		
organisations and other forms of associations
Also with a view to contributing to the economic and social development of the territories in which it
operates, the Company, in carrying out its corporate mission, interacts with trade unions, politicians and
other forms of associations. Those delegated by the Company to deal with such persons shall comply
with the law and avoid any collusive or corruptive behaviour.

17

5.20. Protection of minors
Any use of minors in runway shows and/or in any video and photographic recordings, especially for
publication on the internet and/or social networks, may only take place with the prior written consent of
the holders of parental authority.
The Company, directly and/or through third parties, shall provide the conditions for minors to be employed
only with prohibition of arbitrary or illegal interference in their privacy and in any case protected from
any form of harm or exploitation.
It is strictly forbidden to acquire, use, disseminate and/or transfer child pornography and/or engage in
prostitution to the detriment of minors.

5.21. Protection of industrial and intellectual property
The Recipients shall act in full respect of the industrial and intellectual property rights legitimately
belonging to third parties, and in compliance with the prescriptions contained in laws, regulations and
conventions protecting such rights.
The Company encourages and promotes product and process inventiveness and technological evolution
by its own employees and third parties who work for Liu Jo.
To this end, all Recipients shall refrain from:

• any conduct that may constitute the usurpation of industrial property rights, the alteration or
counterfeiting of distinctive signs of industrial products, or of patents, industrial designs or models,
whether domestic or foreign, as well as from importing, marketing, using or otherwise putting into
circulation industrial products with counterfeited or altered distinctive signs or made by usurping
industrial property rights;

• the unlawful and/or improper use, in the interest of the company or of third parties, of intellectual
works, or parts thereof, protected by copyright infringement legislation.

5.22. Confidential information, privacy protection
		
and cyber crime
The company undertakes to protect, in full compliance with the provisions of Legislative Decree no.
196/2003 - “Personal Data Protection Code”, by the provisions of Law 48/2008 on computer crime, personal
data acquired, stored and processed as part of its activities in order to avoid any unlawful or even
improper access or use of such information as well as in compliance with EU Regulation No. 679 of 2016
(General Data Protection Regulation or GDPR) which, as of 26/05/2018, will replace the aforementioned
Legislative Decree 196/2003.
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The Company’s activities constantly require the acquisition, storage, processing, communication and
dissemination of data, documents and information relating to negotiations, operations and contracts.
The Company’s databases may also contain personal data that are protected by privacy legislation, data
that may not be disclosed externally and, finally, data whose disclosure could cause damage to the
Company itself.
Each addressee is therefore obliged to protect the confidentiality and secrecy of information acquired in
the course of his or her work.
All information, knowledge and data acquired or processed by the addressees through their duties may
not be used, communicated or disclosed.
Each recipient must:

• acquire and process only data that are necessary and directly related to their functions;
• store such data in such a way as to prevent third parties from gaining knowledge of them;
• communicate and disclose the data within the framework of the procedures established by the Company
or with the authorisation of the person delegated to do so;

• determine the confidential and reserved nature of the information in accordance with the Company’s
established procedures.
The Company for its part undertakes to protect the information and data relating to its recipients and
third parties, and to avoid any improper use thereof.

5.23. Use of company assets
Each Recipient shall diligently protect and use the corporate assets and equipment made available for the
performance of his/her duties, avoiding both improper use and use for personal purposes that may
damage them.
Any use of computer systems that may violate applicable laws and cause undue intrusion into or damage
to the computer systems of others is prohibited.
Recipients are required to comply with the company’s procedures and policies on computer security and
to use company equipment in accordance with those procedures and policies.
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Part Three

6. Implementation, control and monitoring
6.1. Body responsible for overseeing the application
		
of the Code
Control of compliance with the Code of Ethics is entrusted to the Supervisory Board appointed pursuant
to Legislative Decree no. 231/01.
As regards the Code of Ethics, the Supervisory Board has the following tasks:

• to monitor compliance with the Code of Ethics also with a view to preventing the danger of the offences
provided for in Legislative Decree 231/01 being committed;

• to formulate its own observations on ethical issues that may arise in the context of corporate decisions
and alleged violations of the Code of Ethics referred to it;

• to provide operational support in the interpretation and implementation of the Code of Ethics, as a
constant reference tool for the correct behaviour to be adopted during the performance of one’s
activities;

• to monitor and coordinate the periodic review of the Code of Ethics, including through its own proposals
for adaptation/update; in order to take account of changes in corporate governance and/or organisation

• to prepare and approve the ethical communication and training plan;
• to report to the competent corporate bodies any violations of the Code of Ethics, suggesting the sanction
to be imposed and verifying the effective application of any measures imposed.

6.2. Reports/Complaints
All Recipients may report any violation or suspected violation of the Code of Ethics to the Supervisory
Board, which will analyse the report and, where appropriate, hear the author (if known) and the person
responsible for the alleged violation.
Reports of unlawful conduct, submitted in order to protect the integrity of the company, shall be
circumstantial and based on precise and concordant facts.
The Supervisory Board assesses the reports received; any consequent measures are applied in accordance
with the following paragraph.
Reasons must be given in writing for decisions on the outcome of the inspection.
Bona fide whistleblowers shall be protected against any form of retaliation, discrimination or penalisation,
and in any case the confidentiality of the whistleblower’s identity shall be ensured, without prejudice to legal
obligations and the protection of the rights of the company or of persons wrongly accused and/or in bad faith.
In order to enable the provisions of this paragraph to be complied with in a timely manner, the odv@liujo.it
mailbox shall be set up to which information and reports may be sent, the latter also in anonymous form. [*]
Reports can also be sent to the address: Supervisory Board, Viale J.A. Fleming 17, Carpi
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6.3. Sanctions
Compliance with the rules contained in the Code of Ethics must be considered an essential part of the
contractual obligations of employees, pursuant to Articles 2104 and 2106 of the Civil Code.
The Company shall, in relation to the seriousness of the unlawful activity carried out by the defendant,
take the appropriate measures.
In particular, any violation of this Code of Ethics, committed by employees, shall result in the adoption of
disciplinary measures, proportionate in relation to the seriousness or recidivism of the failure or the
degree of guilt, in compliance with Law no. 300 of 20 May 1970 and the provisions contained in the
applicable CCNLs.
With regard to the administrative body and the auditors, the Supervisory Board informs the competent
corporate bodies so that they may proceed without delay and in accordance with the powers provided for
by the law and/or the Articles of Association to take the most appropriate measures against the persons
responsible for the breach.
With regard to suppliers/consultants and business partners, violation of the precepts of this Code of
Ethics shall be punished, through the provision of specific contractual clauses, by termination of existing
contracts with them, without prejudice to Liu Jo’s right to claim compensation for damages incurred as a
result of said conduct.

7. Final provisions
The Company’s administrative body approves the Code of Ethics, as well as any amendments/supplements
thereto, taking care of any revision of the Code of Ethics, and assesses any proposals for amendments/
supplements coming from the Supervisory Body.
The companies belonging to the Group shall adopt the Code of Ethics, adapting it, where necessary, to the
peculiarities of each company in line with its managerial and organisational autonomy.
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