


Fashion is changechange.

Fashion embodies new, bold ideasnew, bold ideas, and spreads them aroundspreads them around. 

Fashion is engaging, excitingengaging, exciting because, in its many sides, embodies the wishes, beliefs and  embodies the wishes, beliefs and 
passions of the human soulpassions of the human soul.

Fashion can help understand and discover the worldFashion can help understand and discover the world. We believe it can also help change itchange it.

Today, our planet is asking us to stop and reconsider the impact of the rat race to progress 

that the last century has been swept up in. It speaks to all of us, as people, as parents, as 

inhabitants of this earth, and time is running out. Sustainability is not the fl avour of the Sustainability is not the fl avour of the 
yearyear. It is a world on its last legs realising it needs to turn the tiderealising it needs to turn the tide. Sustainability calls us to 

be in the forefront, to take impactful decisions, to act responsiblyact responsibly.

That’s why fashion cannot go on the same way without stopping and thinking, fi rst. The lens 

of economy shows our industry as the recipient of a turnover of 1,400 billion euros, hitting a 

growth fi gure of 4%1. A positive fi gure, but the lens of environmental impact refl ects the 

image of an industry that accounts for 20% of the global waste of water and 10% of carbon 

emissions2. In addition, 85% of clothes end up in the bin, and a mere 1% are recycled, thus 

massively contributing to the pollution of wide areas of our planet3.

Is this the image we want to see refl ected in the mirror? It isn’t. Let our refl ection show all the 

good things we can do, for ourselves and for the planet.

That’s why Liu Jo chooses to fi rmly and passionately venture on a journey that makes Liu Jo chooses to fi rmly and passionately venture on a journey that makes 
sustainability a widespread key valuesustainability a widespread key value. It is the start of a diff erent journeydiff erent journey. Before us is the 

gateway to a new reality, with all the challenges and doubts it can entail, fi rst and foremost 

the perimeter of the new territory of the digital world and the innovation we live in. But we 

choose to be loyal to our new awareness by striving to build a better world. 

Liu Jo is a benefi cial combination of two strengths: a bent for innovation, for dynamism, and Liu Jo is a benefi cial combination of two strengths: a bent for innovation, for dynamism, and 
a wish to get better.a wish to get better.



Then, let’s make dynamism and the wish for self-improvement be the drivers of sustainable sustainable 
innovationinnovation, let’s strive to make these values the enablers of change, through a combination of 

glamour and femininity, which are an integral part of our heritage and our identity, with a new 

awareness of the planet. Today, acting responsibly towards the environment means having the 

courage to make choices that reduce the impact of our manufacturing processes, it means fi nding 

ways to reduce consumption, it means making sure our raw materials and our manufacturing and 

disposal processes have a lower impact on the ecosystem.

That’s why we will make all the steps in the manufacturing process, from engineering That’s why we will make all the steps in the manufacturing process, from engineering 
and design to sales, more respectful of the ecosystem.and design to sales, more respectful of the ecosystem.

And there’s more.

For us, contributing to the economic and social development of the community, an industrial 

district that is full of success stories and rooted to deep values, has always been an imperative.

Taking an eco-sustainable approach to our eff orts will mean promoting the culture of promoting the culture of 
sustainability and environmental protectionsustainability and environmental protection, because only by sharing such issues can we 

be the drivers of the cultural change that our planet is crying out for. An awareness-raising 

eff ort that has already been going on in our company, through training programmes, and 

that will be extended to all our stakeholders, down to the fi nal consumers, to give them the 

tools they need to have an eco-conscious shopping experience.

However, the path to sustainability is not one you can walk alone, we need to walk together walk together 
by sharing principles and valuesby sharing principles and values, a common vision and long-term goals that put people and 

the planet at the centre.



#BetterTogether: #BetterTogether: 
striving to be striving to be 

better, together.better, together.


